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woodinville, wa—Loud Audio has 
sold its high-end pro loudspeaker 
brand, Martin Audio, in a manage-
ment buyout backed by UK-based 
private equity firm LDC.

Characterized as having “invested 
£12m for a significant stake in the 

company,” LDC, the private equity 
arm of Lloyds Banking Group, will 
“provide a step change for the busi-
ness, injecting capital into key growth 
areas and bringing on board addi-
tional expertise to help guide its strat-
egy,” said Troy Harris-Speid, invest-
ment director at LDC in London.

Loud purchased Martin Audio 
in March 2007, which, at the time, 
made it one of four different loud-
speaker brands under the Loud um-
brella, the others being EAW, Mackie 
and Tapco. (Tapco was essentially 
shuttered in 2011.)

The sale of Martin Audio is in-
tended to enable the loudspeaker 
manufacturer to further develop its 
product range, sales and marketing 
capabilities, build up its global distri-
bution network and bolster software 
development.

To that end, Dom Harter, manag-
ing director of Martin Audio, said, 
“Our focus is now on developing our 
product line even further and ensur-
ing we have a rock-solid infrastruc-
ture in place to extend our global 
reach and drive market share.” The 
company currently has a turnover 
of around £20m and employs more 

than 60 people.
Mark Graham, CEO of Loud, 

noted, “Bringing some of the techni-
cal and operational expertise of the 
Loud enterprise to Martin Audio and 
drawing on Martin’s fanatical passion 
around sound quality created a nice 
marriage of capabilities. While we are 
sad to see them go, we believe this 
change will benefit both businesses 
by allowing for simplicity and focus. 
We wish the brand and all the Martin 
employees the very best of luck.”

For Loud, the deal is part of an 
overall push to narrow its focus; the 
company cited a similar intention 
when it sold Ampeg, the MI-oriented 
bass amplifier and pedal brand, to 
Yamaha in May.

James Oh, partner at Transom 
Capital Group—which includes Loud 
Audio in its portfolio—explained, 
“Reducing the complexity of the Loud 
business and refocusing on high-qual-
ity audio delivery from consumers to 
professionals has always been our fo-
cus. We are very happy to have found 
a great owner for the Martin business 
and wish everyone involved much suc-
cess in their pursuits.”

As part of the deal, Harris-Speid 

and fellow LDC investment director 
Philip Weston will join Martin Au-
dio’s board, alongside James Brown-
ing, who will join as non-executive 
director.
Martin Audio
www.martin-audio.com

Loud Audio
www.loudaudio.com
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stratford, ct—The Stratford 
home base of loudspeaker man-
ufacturer Soundsphere was gut-
ted by a massive fire on July 9. 
The company builds omnidirec-
tional speaker systems for the 
commercial installation market.

Firefighters responded to the 
early-morning blaze, arriving 
at 10 Research Drive in Strat-
ford at 6:30 a.m. An hour into 
the fire, the roof collapsed. The 
12,500-square-foot building that 
housed the company’s offices, 
manufacturing facility and ware-
house is considered a complete 
loss.

Soundsphere had five em-
ployees who worked at the Strat-
ford facility; only one was on site 
when the fire broke out and was 
unaware of the flames until po-
lice knocked on the door.

With the Stratford facility in 
ashes, Soundsphere parent company 
MSE Audio has announced it will 
move manufacturing to its Jackson-
ville, FL, facility, aiming to ramp up 
quickly and hit full capacity within 
12 weeks. Company spokesperson 
Morgan Roush later clarified to the 

Connecticut Post that “the transition of 
production to our Jacksonville (Flor-
ida) plant is only temporary,” noting 
that with the Stratford factory pro-
ducing more than 200 units a month, 
ensuring timely delivery to customers 
was crucial.

A company statement to 
customers noted that Sound-
sphere currently has “limited 
inventory across the country.” 
Further, “If the product you or-
dered is not available, we can 
recommend a similar product 
to meet your audio needs for 
your specific application. We 
want to assure you that we are 
doing everything we can to 
make sure you can finish your 
jobs as promised.”

In the meantime, MSE is 
working with every employee—
some of whom had worked for 
the company for more than 20 
years—to retain them or transi-
tion their duties elsewhere.

Soundsphere was acquired in 
late December 2013 by Over-
land Park, KS-based MSE 
Audio, which also owns the 
brands Phase Technology, In-
duction Dynamics, SolidDrive, 
SoundTube and Rockustics. 

Soundsphere is best known for its 
ceiling-mounted, globe-shaped omni-
directional speakers designed for use 
in offices, government facilities, ware-
houses and shopping centers
Soundsphere
soundsphere.mseaudio.com
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Thomas Dolby 
to Keynote AES
new york, ny—While Thomas 
Dolby’s 1988 album Aliens Ate 
My Buick has been used to demo 
loudspeakers at audio conventions 
for decades, AES attendees will get 
to hear from the man himself this 
year when he delivers the keynote 
address. Revered for ’80s hits like 
“She Blinded Me with Science,” 
Dolby pioneered music on the web 
during the first dot-com boom, 
and today leads the Music for New 
Media program at John Hopkins 
University’s Peabody Institute. The 
AES Convention (aes.org) will return 
to the Jacob Javits Convention 
Center in New York City on Oct. 
17-20, 2018.

Avid Wins 
Microsoft Award
burlington, ma—Avid won the 2018 
Microsoft U.S. Partner Award for the 
communications and media indus-
try. The award recognizes “leader-
ship in customer impact, solution 
innovation, deployment and excep-
tional use of advanced features in 
Microsoft technologies over the past 
year,” according to the latter compa-
ny. In April 2017, Avid and Microsoft 
announced a strategic cloud alliance 
focused on cloud-based solutions for 
media and entertainment.

GameSoundCon 
Turns 10
los angeles, ca—GameSoundCon 
(gamesoundcom.com) will mark 
its 10th anniversary this year as it 
returns to Los Angeles on Oct. 9 
and 10, 2018. The event will include 
more than 50 panels and educa-
tional sessions, as well as speed 
mentoring. The event will once again 
offer Game Audio Essentials, Game 
Audio Pro, Audio for Virtual Reality 
and Wwise Special Training Sessions, 
and will introduce a new Academic 
track this year.

briefs

Dom Harter, managing director of Martin 
Audio, led the management buyout.

Every firefighter from Stratford, CT, was called on to help 
extinguish a fire that demolished Soundsphere’s main 
facility on July 9.
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